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Business and Economics of Port Management
Apr 22 2022 Business and Economics of Port
Management is a comprehensive but concise textbook and reference for insights into the
workings of port industry from the business and economics perspectives. The book examines
port management from various entities which include the government, port operator, shipping
line, logistics companies and other port service providers. It provides in-depth discussions
on strategic issues, challenges and disruptions that are faced by this industry. Given the
uniqueness of each port and international nature of the port business, the book comes with
useful case studies and lessons from different port regions around the world. Key lessons on
challenges and issues faced by port managers, developers and regulators are highlighted and
discussed using a combination of professional insights and publicly available information
sources. The aim is to illustrate the decision-making process with the purpose of
contributing to better outcomes for the industry, government and the public at large. Anyone
who is approaching the subject matter will gain utmost understanding of how ports are
critical in the global economy and societal well-being.
Integrating Business Management Processes
Dec 26 2019 This volume provides a comprehensive
coverage of the key support and assurance processes and shows how organizations can benefit
from satisfying customer requirement and the requirements of ISO standards to gain entry into
lucrative markets.
Strategic Management and Business Policy: Globalization, Innovation and Sustainability,
Global Edition
Sep 22 2019 For courses in Strategic Management and Business Policy. Utilize a
strategic management model to learn and apply key concepts through cases Picking up where the
popular previous editions left off, Strategic Management and Business Policy: Globalization,
Innovation and Sustainability, 15th Edition further sharpens and modernizes this classic

text's approach to teaching strategy with an emphasis on globalization, innovation, and
sustainability. Throughout, the authors equip students with the strategic concepts they will
need to know as they face the issues that all organizations must build upon to push their
businesses forward. In this edition, Alan Hoffman and Chuck Bamford bring a fresh perspective
to this extraordinarily well-researched and practically crafted lesson. Also included is a
new chapter on Global Strategy, along with new vignettes and comprehensive, real-world case
studies. Pearson MyLabTM Management not included. Students, if Pearson MyLab Management is a
recommended/mandatory component of the course, please ask your instructor for the correct
ISBN and course ID. Pearson MyLab Management should only be purchased when required by an
instructor. Instructors, contact your Pearson rep for more information. Pearson MyLab
Management is an online homework, tutorial, and assessment product designed to personalize
learning and improve results. With a wide range of interactive, engaging, and assignable
activities, students are encouraged to actively learn and retain tough course concepts.
Advances in Human Factors, Business Management, Training and Education
Mar 21 2022 This book
reports on practical approaches for facilitating the process of achieving excellence in the
management and leadership of organizational resources. It shows how the principles of
creating shared value can be applied to ensure faster learning, training, business
development, and social renewal. In particular, the book presents novel methods and tools for
tackling the complexity of management and learning in both business organizations and
society. It covers ontologies, intelligent management systems, methods for creating knowledge
and value added. It gives novel insights into time management and operations optimization, as
well as advanced methods for evaluating customers’ satisfaction and conscious experience.
Based on the AHFE 2016 International Conference on Human Factors, Business Management and
Society, held on July 27-31, 2016, Walt Disney World®, Florida, USA, the book provides both
researchers and professionals with new tools and inspiring ideas for achieving excellence in
various business activities.
Peter F. Drucker
Feb 26 2020 A unique, indispensable resource for both student and scholar,
this collection gathers together key material to enable readers to explore the impact of
Drucker's ideas.
First Person
May 31 2020 Twelve managers tell how they handled a variety of difficult
situations, including AIDS, risk management, empowerment, and turnarounds
Operations Management for Business Excellence
Jun 12 2021 All businesses strive for
excellence in today’s technology-based environment in which customers want solutions at the
touch of a button. This highly regarded textbook provides in-depth coverage of the principles
of operations and supply chain management and explains how to design, implement, and maintain
processes for sustainable competitive advantage. This text offers a unique combination of
theory and practice with a strategic, results-driven approach. Now in its fourth edition,
Operations Management for Business Excellence has been updated to reflect major advances and
future trends in supply chain management. A new chapter on advanced supply chain concepts
covers novel logistics technology, information systems, customer proximity, sustainability,
and the use of multiple sales channels. As a platform for discussion, the exploration of
future trends includes self-driving vehicles, automation and robotics, and omnichannel
retailing. Features include: A host of international case studies and examples to demonstrate
how theory translates to practice, including Airbus, Hewlett Packard, Puma, and Toyota. A
consistent structure to aid learning and retention: Each chapter begins with a detailed set
of learning objectives and finishes with a chapter summary, a set of discussion questions and
a list of key terms. Fully comprehensive with an emphasis on the practical, this textbook
should be core reading for advanced undergraduate and postgraduate students of operations
management and supply chain management. It would also appeal to executives who desire an
understanding of how to achieve and maintain ‘excellence’ in business. Online resources
include lecture slides, a glossary, test questions, downloadable figures, and a bonus chapter
on project management.
Facilities Management and the Business of Managing Assets
Aug 26 2022 The importance of
facilities management to the effective operation of all businesses is now widely accepted.
Where there continues to be debate is on what constitutes a successful approach, and how much
attention it should be given within an overall business plan. Drawing on both research and
current practice, this book provides a systematic, innovative, and business-focused approach
to the management of facilities assets. The reader will discover why and how to use facility
assets to achieve business goals and strategies by aligning them as a resource. Striking a
balance between management and technical aspects, the book covers: the basics of facilities
asset management and the key elements of a systematic management approach the key supporting

capabilities for facilities management as a business function a framework for considering
strategic alignment of facilities assets and associated services with business needs the role
of life-cycle asset management and its contribution to business resource management. The
message of this book and the benefits it can bring to businesses everywhere make it essential
reading for executives as well as facilities managers. Its detailed explanations of all of
the key concepts involved, and lists of recommended further reading also make it an excellent
resource for those new to the industry, and for students of property or facilities
management.
Contemporary Research on Business and Management
Jun 24 2022 This book contains selected
papers presented at the 4th International Seminar of Contemporary Research on Business and
Management (ISCRBM 2020), which was organized by the Alliance of Indonesian Master of
Management Program (APMMI) and held in Surubaya, Indonesia, 25-27 November 2020. It was
hosted by the Master of Management Program Indonesia University and co-hosts Airlangga
University, Sriwijaya University, Trunojoyo University of Madura, and Telkom University, and
supported by Telkom Indonesia and Triputra. The seminar aimed to provide a forum for leading
scholars, academics, researchers, and practitioners in business and management area to
reflect on current issues, challenges and opportunities, and to share the latest innovative
research and best practice. This seminar brought together participants to exchange ideas on
the future development of management disciplines: human resources, marketing, operations,
finance, strategic management and entrepreneurship.
Perspectives on Philosophy of Management and Business Ethics
Nov 24 2019 This book presents
a selection of articles with focus on the theoretical foundations of business ethics, and in
particular on the philosophy of management and on human rights and business. This implies
identifying and discussing conflicts as well as agreement with regard to the philosophical
and other foundations of business and management. Despite the general interest in corporate
social responsibility and business ethics, the contemporary discussion rarely touches upon
the normative core and philosophical foundations of business. There is a need to discuss the
theoretical basis of business ethics and of business and human rights. Even though the
actions and activities of business may be discussed from a moral perspective, not least in
the media, the judgments and opinions relating to business and management often lack deeper
moral reflection and consistency. Partly for this reason, business ethicists are constantly
challenged to provide such moral and philosophical foundations for business ethics and for
business and human rights, and to communicate them in an understandable manner. Such a
challenge is also of scientific kind. Positions and opinions in the academic field need to be
substantiated by thorough moral and theoretical reflection to underpin normative approaches.
Far too often, business ethicists may agree on matters, which they approach from different
and sometimes irreconcilable philosophical standpoints, resulting in superficial agreement
but deeper-lying disagreement. In other cases, it may be of high relevance to identify
philosophical standpoints that despite conflicting fundamentals may arrive at conclusions
acceptable to everyone.
Reputation Management and Family Business
Jul 13 2021 Corporate reputation is important in
gaining long-term competitive advantage and building company value. Thus, the author points
out the need to manage reputation, which, due to its complex nature and multidimensional
character, is a serious and difficult challenge. The author develops a strategic model for
family business reputation management. The book presents the review, systematization and
synthesis of views on the notion of reputation and its role in building company value, the
determinants of reputation; the identification of the characteristics and distinguishing
factors of family businesses, areas of reputation building and resources involved in family
business reputation building processes; and the description of determinants, components and
processes in the field of corporate reputation management, and the identification of key
links between them. It also identifies the key elements of the concept of family business
reputation management and the relationship between them and practical recommendations for the
use of reputation management concepts in improving the functioning of family businesses. The
developed model can undoubtedly be seen as a pioneering contribution to research into the
competitiveness of enterprises. The book will therefore be useful to researchers, students
and managers who are interested in decision-making in family businesses, entrepreneurship and
small business management, and leadership studies.
Management and Business Research
Nov 05 2020 Now in its Fifth Edition, this much-loved text
offers theoretical and philosophical depth as well as insights into practice. The text covers
the entire research process in an accessible way and provides critical, thoughtful treatment
of important issues like ethics and politics, making it an invaluable companion for any

business and management student New to the Fifth Edition: Expanded to include examples from
across business and management including Marketing, International Business and Psychology Upto-date, international examples and cases from a range of countries Introductory chapter
looks at writing proposals in detail Chapter on the literature review now includes how to
critically review Move towards new technologies and social media including discussion of
wikis and cloud sourcing Improved structure and flow, with three chapters on qualitative
methods and three on quantitative methods Additional practical exercises which are linked to
key research tasks throughout The companion website (https://edge.sagepub.com/easterbysmith)
offers a wealth of resources for both lecturers and students including, for lecturers, an
instructor?s manual and PowerPoint slides and, for students, author podcasts, journal
articles, web links, MCQs, datasets and a glossary.
The Goal Aug 22 2019 Alex Rogo is a harried plant manager working ever more desperately to
try and improve performance. His factory is rapidly heading for disaster. So is his marriage.
He has ninety days to save his plant - or it will be closed by corporate HQ, with hundreds of
job losses. It takes a chance meeting with a colleague from student days - Jonah - to help
him break out of conventional ways of thinking to see what needs to be done. Described by
Fortune as a 'guru to industry' and by Businessweek as a 'genius', Eliyahu M. Goldratt was an
internationally recognized leader in the development of new business management concepts and
systems. This 20th anniversary edition includes a series of detailed case study interviews by
David Whitford, Editor at Large, Fortune Small Business, which explore how organizations
around the world have been transformed by Eli Goldratt's ideas. The story of Alex's fight to
save his plant contains a serious message for all managers in industry and explains the ideas
which underline the Theory of Constraints (TOC) developed by Eli Goldratt. Written in a fastpaced thriller style, The Goal is the gripping novel which is transforming management
thinking throughout the Western world. It is a book to recommend to your friends in industry
- even to your bosses - but not to your competitors!
International Sport Business Management
Feb 20 2022 This book showcases new research in
sport business management around the world, offering a platform for the international
exchange of ideas, best practices, and scientific inquiries in a globalized sport economy.
Featuring work from leading sport management scholars from around the world – including North
America, South America, Europe, Africa, and Asia – the book addresses a variety of global,
regional, national, and community issues that are central to successful sport management.
Combining both qualitative and quantitative studies, it explores key themes such as the
emergent environment, managing change, organizational transformation, application of
technology, marketing and promotion, and research protocols. New case studies cover topics
such as entrepreneurship and innovation, sport broadcasting, digital technologies, youth and
college sports, and the development of the sport management curriculum. International Sport
Business Management is a fascinating reading for all students and scholars of sport
management, sport business, and sport marketing, as well as for any professional working in
the sport and leisure industries.
Advances in Business, Management and Entrepreneurship
Sep 27 2022 The GCBME Book Series aims
to promote the quality and methodical reach of the Global Conference on Business Management &
Entrepreneurship, which is intended as a high-quality scientific contribution to the science
of business management and entrepreneurship. The Contributions are expected to be the main
reference articles on the topic of each book and have been subject to a strict peer review
process conducted by experts in the fields. The conference provided opportunities for the
delegates to exchange new ideas and implementation of experiences, to establish business or
research connections and to find Global Partners for future collaboration. The conference and
resulting volume in the book series is expected to be held and appear annually. The year 2019
theme of book and conference is "Transforming Sustainable Business In The Era Of Society
5.0". The ultimate goal of GCBME is to provide a medium forum for educators, researchers,
scholars, managers, graduate students and professional business persons from the diverse
cultural backgrounds, to present and discuss their research, knowledge and innovation within
the fields of business, management and entrepreneurship. The GCBME conferences cover major
thematic groups, yet opens to other relevant topics: Organizational Behavior, Innovation,
Marketing Management, Financial Management and Accounting, Strategic Management,
Entrepreneurship and Green Business.
Open-book Management
Apr 29 2020 An editor of Inc. magazine explains his management
strategy, which involves opening a company's financial records to all its employees, and
shows how its positive effects on such companies as Wal-Mart and Wabash National. $40,000
ad/promo.

Handbook of Strategic e-Business Management
Jul 21 2019 This research handbook provides a
comprehensive, integrative, and authoritative resource on the main strategic management
issues for companies within the e-business context. It covers an extensive set of topics,
dealing with the major issues which articulate the e-business framework from a business
perspective. The handbook is divided into the following e-business related parts: background;
evolved strategic framework for the management of companies; key business processes, areas
and activities; and, finally, emerging issues, trends and opportunities, with special
attention to diverse Social Web-related implications. The articles are varied, timely and
present high-quality research; many of these unique contributions will be especially valued
and influential for business scholars and professionals interested in e-business. Many of the
contributors are outstanding business scholars who are or have been editors-in-chief of topranked management and business journals or have made significant contributions to the
development of their respective fields.
Integrating Business Management Processes
Jan 19 2022 Integrating Business Management
Processes: Management and Core Processes (978-0-367-48549-8, 365816) Shelving Guide: Business
& Management The backbone of any organisation is its management system. It must reflect the
needs of the organisation and the requirements of its customers. Compliance with legal
requirements and ethical environmental practices contributes towards the sustainability of
the management system. Whatever the state of maturity of the management, this book, one of
three, provides useful guidance to design, implement, maintain and improve its effectiveness.
This volume, with its series of examples and procedures, shows how organizations can benefit
from satisfying customer requirements and the requirements of ISO standards to gain entry
into lucrative markets. It provides a comprehensive coverage of the key management and core
processes. Topics include the impact of management systems on business performance, strategic
planning, risk management, good manufacturing practices, purchasing, production and provision
of services, new product planning, warehousing and logistics, sales management and several
other topics. This book, along with its two companion volumes, is a practical guide for real
managers, designed to help them manage their business more effectively and gain competitive
advantage. Titus De Silva is a consultant in management skills development, pharmacy
practice, quality management and food safety and an advisor to the newly established National
Medicines Regulatory Authority (NMRA) in Sri Lanka.
Service Management
Jun 19 2019 Examines the special characteristics that make services and
the management of service organizations successful. Provides a comprehensive framework for
service oriented businesses that stresses a streamlined service management system, the key
components of which are market segment, service concept, service delivery system, image, and
culture. Growth strategies and the nature of innovation are analyzed and amply illustrated.
The role and principles of good leadership in service organizations form a crucial area of
discourse. Topics such as the use of image and culture as management instruments, effective
and persuasive communications, and ``high social technology'' are also explored.
Business Performance Measurement and Management
Dec 06 2020 Measuring and managing the
performance of a business is one of the most genuine desires of management. Balanced
scorecard, the performance prism and activity-based management are the most popular
frameworks in this setting. Based on the findings of R.G. Eccles’ acclaimed "Performance
Measurement Manifesto (1991)" this book introduces new contexts and themes of application and
presents emerging research areas related to business performance measurement and management,
e.g. SMEs and sustainability. As a result of the 1st International Summer School Piero Lunghi
on "Perspectives of Business Performance Management" this book is written both for students
and academics, as well as for practitioners looking for new, yet proven ways to measure and
manage business performance.
E-Business Management
Aug 02 2020 E-Business Management: Integration of Web Technologies
with Business Models contains a collection of articles by leading information systems
researchers on important topics related to the development of e-business. The goal is to
enhance the understanding of the state of the art in e-business, including the most current
and forward-looking research. The book emphasizes both business practices and academic
research made possible by the recent rapid advances in the applications of e-business
technology. The book should help graduate students, researchers, and practitioners understand
major e-business developments, how they will transform businesses, and the strategic
implications to be drawn.
Transforming Business with Program Management
Jan 07 2021 Organizations need to constantly
innovate and improve products and services to maintain a strong competitive position in the
market place. The vehicle used by organizations for such constant reinvention is a business

transformation program. This book illustrates a tested program management roadmap along with
the supporting comprehensive frameworks to successfully execute business transformation
programs, formulated strategies, and strategic initiatives. It outlines the steps to
successfully transform any business and deliver tangible business outcomes. This breakthrough
work establishes the linkage between strategy formulation and strategy execution through the
program management discipline. It depicts how program management integrates strategy, people,
process, technology, structure, and measurement on cross-functional initiatives. The author
details the processes, techniques, and tools that a program management team can customize and
easily implement on any type of strategic initiative within the private or public sector
environment to deliver and sustain the expected business outcomes and benefits. This book
discusses the ten mandatory steps (or roadmap) needed to lead complex, business
transformation programs to success. It showcases program management best practices and
lessons learned though real-world case studies spanning different industry sectors and
functional domains. Transforming Business with Program Management will equip executives,
general managers, and program managers with the core skills necessary to effectively plan and
implement business transformation strategies that drive sweeping business change and
innovation.
The Economics and Management of Small Business
Dec 18 2021 This book provides an
international perspective on small business, and includes many useful pedagogical features
such as questions for discussion, international case studies and empirical research.
The Fundamentals of Management
Sep 15 2021 This book, first published in 1963, examines the
various aspects, roles and necessary skills of management in the transport industry. It looks
at both the internal and external relations of the management.
Routledge Handbook of Football Business and Management
Jul 25 2022 Soccer is the world’s
most valuable sport, generating bigger revenues, as well as being watched and played by more
people, than any other. It is virtually impossible to understand the business of sport
without understanding the football industry. This book surveys contemporary football in
unparalleled breadth and depth. Presenting critical insights from world-leading football
scholars and introducing football’s key organisations, leagues and emerging nations, it
explores key themes from governance and law to strategy and finance, as well as cutting edge
topics such as analytics, digital media and the women’s game. This is essential reading for
all students, researchers and practitioners working in football, sport business, sport
management or mainstream business and management.
Advances in Business, Management and Entrepreneurship
Oct 28 2022 The GCBME Book Series aims
to promote the quality and methodical reach of the Global Conference on Business Management &
Entrepreneurship, which is intended as a high-quality scientific contribution to the science
of business management and entrepreneurship. The Contributions are the main reference
articles on the topic of each book and have been subject to a strict peer review process
conducted by experts in the fields. The conference provided opportunities for the delegates
to exchange new ideas and implementation of experiences, to establish business or research
connections and to find Global Partners for future collaboration. The conference and
resulting volume in the book series is expected to be held and appear annually. The year 2019
theme of book and conference is "Creating Innovative and Sustainable Value-added Businesses
in the Disruption Era". The ultimate goal of GCBME is to provide a medium forum for
educators, researchers, scholars, managers, graduate students and professional business
persons from the diverse cultural backgrounds, to present and discuss their researches,
knowledge and innovation within the fields of business, management and entrepreneurship. The
GCBME conferences cover major thematic groups, yet opens to other relevant topics:
Organizational Behavior, Innovation, Marketing Management, Financial Management and
Accounting, Strategic Management, Entrepreneurship and Green Business.
Business Management and Leadership Strategies
Sep 03 2020 The business environment is a
commonly used term and highlights all the factors and forces that can possibly affect the
business. The business environment in the modern world is as dynamic as it can be. The
constantly changing demands and trends affect businesses immensely, along with the change in
the demands, the environment of the business needs to be in sync with the work environment to
make sure the operations run as seamlessly as possible. The book is an epic piece of writing
and highlights all the factors and external constraints to make it a life-changing read for
anyone who wants to succeed in the competitive business market. If you want to see yourself
as a successful business person, grab your copies to learn more!
Business Management
Oct 04 2020 This Study and Revision Guide will ensure you approach your
exams feeling confident and prepared through the help of accurate and accessible notes,

examiner advice, and exam-style questions on each key topic. - Practise and check your
understanding on a range of Exam Practice questions - Be aware of the essential points with
key terms and facts for each topic - Discover what you need to achieve certain grades with
advice and tips, including common mistakes to avoid. Answers are free online at:
www.hoddereducation.com/IBextras
Project Business Management
Aug 14 2021 Roughly half of all project managers have to lead
customer projects as profit centers on contractor side with two big objectives: making the
customer happy and bringing money home. Customer projects are a high-risk business on both
sides, customers and contractors, but the dynamics of this business have so far been mostly
ignored in literature. The book is intended to fill this gap. The book helps project managers
better understand the dynamics of customer projects under contract from business development
through handover and find solutions for common problems. A central aspect is international
contract laws, an often underestimated factor in projects.
Program Management for Improved Business Results
Mar 09 2021 Superior program management
begins with superior information and strategy Program Management for Improved Business
Results, Second Edition is a practical guide to real-world program management, written to
align with the rigorous PMI® PgMP® certification standards. The book explains the benchmarks
and best practices that help shape a superior program manager, and provides case studies that
illustrate the real-world application of management concepts. Written by a team composed of
both industry professionals and academics, the book strikes a balance between theory and
practice that facilitates understanding and better prepares candidates for the PgMP. Managers
at all levels will learn the insights and techniques that are shaping modern management
expectations. The Project Management Institute and the Product Development and Management
Association both agree that program management is a critical element in the successful
integration of business strategy and project management. The certification process is
difficult, and few complete it – but demand for competent professionals is high. Program
Management for Improved Business Results addresses this disconnect, preparing readers to fill
the gaps and help businesses achieve the level of program management integration required by
professional organizations. Topics include: Aligning programs with business strategy Program
planning, execution, and processes Management metrics and strategic and operational tools
Roles, responsibilities, and core competencies The book focuses on both the macro and the
micro levels, explaining the successful integration of business strategy with project
portfolios as well as the managing of a single program. Case studies present both issueoriented and comprehensive perspectives, and guidance includes real, actionable steps. For
professionals seeking improved program outcomes, Program Management for Improved Business
Results is a roadmap to exceptional management skills. (PMI and PgMP are registered marks of
the Project Management Institute, Inc.)
Business Management and Communication Perspectives in Industry 4.0
Oct 24 2019 Changes in
the global economy bring new dynamics, concepts, and implications that require digitalization
and adaptation. The new “normal” has changed, and companies must adopt such strategies if
they want to survive in the ever-changing business environments. Business Management and
Communication Perspectives in Industry 4.0 is a pivotal reference source that provides vital
research on the planning, implementing, and evaluating of strategies for the new industry
standards. While highlighting topics such as artificial intelligence, digital leadership, and
management science, this publication theorizes about tomorrow’s business and communication
environments based on the past and present of the concepts. This book is ideally designed for
managers, researchers, educators, students, professionals, and policymakers seeking current
research on blending managerial and communicational concepts with a multidisciplinary
approach.
Trajectory Management
Jul 01 2020 Trajectory Management: * moves away from the 'one true
way' approach put forward by many business gurus * argues that the search for best practice,
best change management, etc. obscures real situations in business * develops principles of
right practice for the situation: business is continually evolving and its drivers have to
evolve with it. * provides a practical framework and enables diagnosis of where a business
trajectory is, and how to sustain or switch trajectories. "Adjusting corporate leadership to
different business conditions is key in today's turbulent environment. The systematic review
and development of this relationship in Trajectory Management is extremely valuable." Peter
A. Wuffli, President of the Group Executive Board, UBS. "In this book, Paul Strebel goes
beyond universal best practice that is presumed to apply no matter what the context. He
presents the right practice for managing a business trajectory and winning consistently over
time." Egon P. Zehnder, Founder, Egon Zehnder International, Inc. "Trajectory Management puts

context in its rightful place: at the front, middle and end of business planning and
execution. Paul Strebel offers a practical framework to simplify the complex and drive better
competitive choices for busy decision makers." John Hofmeister, Director of Human Resources,
Shell International B.V. For more on how to use the book see: www.trajectorymanagement.com
The Critique of Management
Apr 10 2021 This book reflects on the nature of business
management to contribute to the development of a philosophy and ethics of management. It
engages in conceptual engineering of management to delineate the phenomenon of management
and, as a result, to open a new perspective on management beyond its self-evident
conceptualization. After questioning the self-evident concept of management, the author
develops a philosophy of management with six dimensions of the nature of management:
management as participation; management as resistance and responsive action; management as
constitution of meaning; management as politico-economic governance; management as nonreductive stakeholder engagement; and management as epistemic insufficient entrepreneurship.
These six dimensions of management are taken as points of departure to develop an integrated
concept of business ethics, an individual competence for ethical business management, and a
concept of ethical codes for corporate social responsible behavior. This new conception of
philosophy of management and business ethics can guide future philosophical and empirical
work on the nature of management. The Critique of Management is an excellent resource for
researchers, students, and professionals interested in philosophy of management, business
ethics, and corporate social responsibility.
Business and Society
Mar 29 2020 The world of business is constantly evolving and management
education institutions will likely face a number of challenges in keeping up with these
changes. While most books focus on the needs of management education institutions, this work
addresses the needs of the corporate world in the era of the Fourth Industrial Revolution.
Featuring an extensive research study spanning 11 countries, it offers a unique perspective
on the business challenges and developmental needs of companies in emerging and recently
emerged economies, and on the missing links between those needs and management education.
Using both company-specific and country-level data, the book provides businesses and
educators with rare insights and recommendations on strengthening existing partnerships (or
establishing them anew) between management education institutions and the corporate sector in
order to make management education relevant for the 21st century. The book argues that
‘relevance’ should take the center-stage of all higher education institutions in order to
accomplish their third mission, namely service to society. This is especially important for
management education institutions, whose mission is to mold future managers and leaders who
can have a significant influence on economic success and the wellbeing of society.
International Business Management
May 11 2021 This textbook explores the theoretical and
practical aspects of managing international business operations while also dealing with multicultural, multi-national and global issues of managing business expansion beyond the domestic
market. A second, revised edition of Managing Internationally: Succeeding in a Culturally
Diverse World, each chapter contains up-to-date material, in-depth coverage of topics, visual
aids (i.e., charts, tables, etc.), and vignettes, making this new edition engaging, visually
appealing and easily accessible for students taking International Business Management
courses. The contents of this textbook are separated into four parts. Part one offers
introductory information on the scope and importance of international business management as
well as the social and ethical challenges. Part two covers cultural and behavioral topics.
Part three discusses the strategic and operational aspects of international business
management. Part four explores human resources and labor relations. To assist students, each
chapter starts a preview section which includes an outline of the chapter indicating the
important aspects along with a brief description of the major issues. Following the preview
is a vignette that encapsulates the crux of the chapter, often presented in an amusing and
engaging manner. To further help students focus on key issues, the text includes the list of
useful business cases to which students can refer. To assist professors in teaching from this
book, ancillary teaching materials such as sample syllabi, slides, tests and answer keys will
be available for download.
Developments in Information & Knowledge Management for Business Applications
This book provides practical knowledge on different aspects of information and knowledge
management in businesses. For enterprises/businesses those intend to remain prosperous and
prolific, it is critically important to share best practices, ensure efficient information
flow across company, capturing shared knowledge centrally, and communicate compliance rules,
i.e. managing competently information in general. It enables faster and better decisions by
helping employees’ to build a strong expertise and by avoiding duplicated projects. Thus, the

Feb 08 2021

second volume of this series subline continues to explore different aspects of information
and knowledge handling as well as doing business with information. We survey further the key
aspects of managerial implications of the informational business. The novel methodologies and
practices for the business information processing as well as application of mathematical
models to the business analytics and efficient management are examined.
Managing a Transport Business
May 23 2022 This book, first published in 1963, uses the
framework of the author’s Fundamentals of Management for studying the management of transport
undertakings.
Process Management
Jan 27 2020 Process Management is a comprehensive compendium for the
contemporary design of process-oriented organizations. It presents a proven methodology for
the introduction and sustainable management of business processes. This book discusses each
phase of a business process lifecycle model in the light of current research. A continuous
case study provides interesting insights into the actual experiences with this lifecycle
model and adds to the credibility of the presented contents. This also includes
recommendations which are summarized in pragmatic checklists for each stage of the project.
This book is of relevance for business analysts, business process managers, consultants, and
all practitioners dealing with the analysis and re-design of business processes. It is also a
valuable resource for lecturers and students in the disciplines of Business, Information
Systems and Engineering.
Introduction to Business
Oct 16 2021 Introduction to Business covers the scope and sequence
of most introductory business courses. The book provides detailed explanations in the context
of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and
managing change. Introduction to Business includes hundreds of current business examples from
a range of industries and geographic locations, which feature a variety of individuals. The
outcome is a balanced approach to the theory and application of business concepts, with
attention to the knowledge and skills necessary for student success in this course and
beyond.
Business Process Management
Nov 17 2021 This book introduces students to business process
management, an approach that aims to align the organization’s business processes with the
demands of the marketplace. Processes serve as a coordination mechanism, and the aim of
business process management is to improve the organization’s effectiveness and efficiency in
adapting to change, and maintaining competitive advantage. In Business Process Management,
Kumar argues for the value of looking at businesses as a collection of processes that cut
across departments, and for breaking down functional silos. The book provides an overview of
the basic concepts in this field before moving on to more advanced topics such as process
verification, flexible processes, process security and evaluation, resource assignment, and
social networks. The book concludes with an examination of the future directions of the
discipline. Blending a strong grounding in current research with a focus on concepts and
tools, Business Process Management is an accessible textbook full of practical examples and
cases that will appeal to upper level students.
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